ANNUAL CUSTOMER
EXPERIENCE SURVEY

RESULTS

Every year, we survey our clients annually to know if we are meeting expectations,
providing the expected value of service, and learn where we can invest in
improvements.

These results are not only critical to us for developing strategies for service delivery,
but also identify trends regarding customer experience management. This
infographic highlights some of the key results. Enjoy!
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Over three hundred clients across industries partner with us to uncover how and
where to strengthen their brands throughout the nation. We deliver results
through tailored programs designed to meet the specific goals of each customer.

To learn more about the 360 Intel Advantage, go to
https://go.360intel.com/advantage

NOT JUST
MYSTERY

SHOPPING

A mystery shop program is the foundation to learn how your brand is delivering on
its promise to customers. To create a true 360-degree view, you need to capture
data across all touch points with customers. Building on your mystery shop
program with feedback surveys, field audits, or brand reputation management
services gives you the tools you need to successfully ensure amazing customer
experiences.

To learn more about additional services, go to
https://www.360intel.com/additional-services

Pivot to amazing customer experiences.
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